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By participating in the “"LET'S GOAL"- Blind Box Redemption Campaign customers hereby agree to
be bound by the terms & conditions herein:

“LET'S GOAL” BLIND BOX REDEMPTION CAMPAIGN - TERMS AND CONDITIONS

1.0 Organiser

1.1 LET'S GOAL Blind Box Redemption (“Campaign”) is organised by Magnum 4D Berhad
(Registration No. 132431D / 198401019873) (*Magnum 4D or Organiser”).

1.2 The Organiser reserves the right to change, postpone, reschedule, or extend the Campaign
Period or suspend or terminate the Campaign at its sole and absolute discretion as it deems fit
without prior notice and/or without assigning any reason.

2.0 Campaign & Redemption Period

2.1 Redemption Period: 12t June 2026 until 19t July 2026 or while stocks last.

2.2 The redemption campaign is available at all Magnum 4D outlets nationwide (“Retailer”).
3.0 Redemption Gift Entitilement and Eligibility Criteria

3.1 This Campaign is open to non-Muslim residents in Malaysia aged 21 years and above (citizens
or permanent residents of Malaysia) at the start of the Campaign Period (“Participant”).

3.2 Participants who meet the below criteria are entitled to receive one (1) LET'S GOAL Blind Box
(“Gift") :-
i. With the purchase of every 3 bundles of minimum RM12 Luck Pick ticket (Any Game) in
a single transaction, with the total amount of RM36 (“Qualifying Value”), Magnum Life
ticket is based on the same play session which consists of an RM10 Lucky Pick ticket and
another Lucky Pick ticket with RM2 or above.
ii. The Qualifying Value is ONLY applicable for Lucky Pick tickets.
iii. Purchase of up to Eight (8) Advance Draws within a single transaction is eligible.
iv. Both date of purchase and draw date must fall within the campaign period.

3.3 Gift redemption is on a first come, first served basis. All redemption gifts are available while
stocks last.

3.4 Participants are required to inspect the condition of the redemption gift before leaving
the premises. The Organiser reserves the right not to replace any redeemed gift once the

participant has left the premises.

3.5 Promotional materials are for illustration purposes only and do not necessarily reflect the actual
redemption gift.

4.0 Gift/Prize

4.1 The “Blind Box” refers to a sealed package containing one (1) bear doll collectible, where the
design is not visible and is randomly assigned.

4.2 Each blind box contains one (1) design selected at random from a total of nine (9) designs,
comprising eight (8) standard country-themed designs (Argentina, Brazil, England, France,

Germany, Netherlands, Portugal, and Spain) and one (1) limited edition design.

4.3 The Blind Box has no cash value and cannot be exchanged for cash or other items.



4.4 Organiser is not affiliated with the brands associated with the redemption gift in this Campaign.
All brands, names and trademarks related to or used to describe the redemption gift are the
property of their respective owners.

5.0 Non-Cancellation Policy

5.1 All purchases made under this campaign are final and cannot be cancelled, refunded, or
exchanged once the transaction is completed.

6.0 Rights of the Organiser

6.1 By participating in this Campaign, Participants acknowledge and agree that the Organiser may
collect, use, and process their personal data, including but not limited to name, contact details,
and identification number.

6.2 The Participants give their consent to the Organiser to publish and display the names, redacted
NRIC and images of the Participants, photographs and/or videos and other visual and audio
recording of the Participants and audio and/or visual recording for any mass media and
promotion and marketing and publicity purposes without having to give the Participants prior
notice and/or pay any fees, royalties, compensation and/or give any attribution under any law.
The Organiser shall be entitled to edit, modify, alter, change, crop, delete, amend, colourise,
sharpening etc of any image or photographs and/or videos and/or any visual and audio recording
of the Participant or in which the Participant appears or is depicted or recorded. The Participants
shall not be entitled to claim ownership or other forms of compensation on the materials.

6.3 If for any reason this Campaign is unable to proceed as planned for (and not limited) reasons
such as computer virus, hacking, unauthorised intervention, fraud, technical failure, any act of
government not limited to movement control order or any other reason beyond control, the
Organiser reserves the right, in its sole discretion, to revoke, terminate, modify, or suspend this
Campaign, if required, without prior notice.

6.4 The Organiser reserves the right to amend the Campaign Terms and Conditions at any time at
its sole and absolute discretion.

6.5 Kindly contact our Customer Service team (03-9212 2800; 9.00am to 7.00pm) for any inquiries.

7.0 Privacy Policy

7.1 By participating in this Campaign, Participants are deemed to have consented to the collection,
processing, transfer, and storage of their personal data by the Organiser for the purpose of this
Campaign and/ or any other promotional and marketing activities and all permitted uses under
law.

7.2 The Organiser respects the privacy of its customers and are committed to protect the privacy of
every Participant. When the Participant provides personal information to participate in this
Campaign, the personal information will be included in the list of receiving news/notice of any
promotional, brochures including the email or SMS for other information. "Identity Personal
Information” refers to any information that can identify or used for contacting purposes such as
names, mailing addresses, telephone numbers and e-mail addresses.

7.3 By participating in the Campaign, Participants acknowledge and agree that the Organiser may
share the participant’s personal information that has been received by the Organiser and its



group of companies, affiliate, or subsidiaries for products offering, promotion and services to the
Participants. "Group Company" refers to the company related to the Organiser with control or
ownership, and customers agree to the use Identity Personal Information for the purpose.

8.0 Law and Jurisdiction

8.1 By participating in this Campaign, Participants acknowledge and agree that Participants will be
bound by the terms & conditions of this Campaign, and the terms & conditions of this Campaign
shall be construed and governed in accordance to the laws of Malaysia.

8.2 By participating in this Campaign, Participants shall submit to the exclusive jurisdiction of the
courts of Malaysia in respect of any or all the disputes that may arise in relation to and pursuant
to the Campaign.

8.3 In the event of any inconsistency between these Terms and Conditions and any terms contained
in any promotional materials for this Campaign, the terms and conditions contained at
www.magnum4d.my shall prevail. In the event there is inconsistency with the Chinese language
version, the English language version of these Terms and Conditions shall prevail.



http://www.magnum4d.my/




